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Society

How is my information used?

Who you are living with and how
many generations live in your house?

The research
Researchers from the
University of Southampton
used the data to show what
shapes young people’s
decision to move home to
mum and dad.

¢ Finishing full-time education is the most
common reason for returning to the parental
home.

e Relationship break-ups and being unemployed
also increase the need for parental support.

e Men remain more likely to be living in the
parental home than women, although the
gender gap is narrowing.



Newspaper headlines

e “It's Official: The Boomerang Kids Won’t Leave”
New York Times 20" June 2014

e Why young adults return to parental home
Science Daily 11" November 2013

e More young people choose to go to university.
Is this a good or bad thing?

e What does the future hold for parents who now
need to support their children for longer?

e Will parents need to dig deeper into pensions &
savings?
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How is my information used?

10-15 year olds about their plans to attend
further education

The research

Feifei Bu at the University of Essex
used the data to investigate if
brothers or sisters were more or
less ambitious, depending on
whether they were the first, second
or youngest child.

e Girls are 13% more ambitious than boys

e “Firstborns” are 16% more likely to attend further
education than their younger siblings

e Girls are 4% more likely to have further education
qualifications



In the news

e First born and female? Why being the eldest
girl means you are more likely to succeed
Daily Mail 27" April 2014

e Firstborn children really do excel, reveals
groundbreaking study The Guardian 26™ April
2014

e Born winners: the women who grew up in
first place The Times 28" April 2014

e Schools can look at whether they need to
support boys or younger siblings more?

e Why is aspiration important?

e What might parents do to ensure all their
children are equally ambitious?
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How is my information used?

about childcare arrangements in the family

home.

The research

Charities Age UK and
Grandparents Plus used the data
to reveal the important role that
grandparents play in supporting
parents with childcare.

e Half of all mothers rely on grandparents to
provide childcare when they return to work
after maternity leave

e 63% of all grandparents with a grandchild under
16 look after their grandchildren.

o 19% of grandmothers provide at least 10 hours
of childcare a week.



Newspaper headlines

The babysitting grandparents who save
families £7billion a year: Study shows older
generation cares for 1.6million UK children
Daily Mail 30" May 2013

Childcare: Are grandparents entitled to
flexible hours? BBC News 30" May 2013

'Hidden army' of grandparents helping
families priced out of childcare
Guardian 8" July 2014

Older people work for longer now and cannot
look after children as often.

Pension age is rising — what impact will this
have?

Would cheaper childcare help?
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How is my information used?

10-15 year olds about their wellbeing

M The research

i

/" The Office for National

.\.1 Statistics used this data to
report on children’s
wellbeing, relating to their
relationships, health and
education.

e /9% of boys and 68% of girls reported being
relatively happy with their looks.

e The proportion of children in England aged 2 to 15
who were overweight, including obese, was 28% in
2012.

e 12% of children reported being frequently bullied
physically, in other ways, or both.



Newspaper headlines

e Children 'satisfied, yet fear of bullying remains’
BBC News 8" October 2014

e Want your children to be happy? Try talking to
them... Daily Mail 8" October 2014

e Girls twice as likely to worry about their
appearance as boys The Telegraph 8" October
2014

Why is this research important?

e This sort of research can help local authorities
improve children’s services including social care,
education and public health.
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Contact us

If you have any problems logging into the questionnaire or completing it, or would
like information on any aspect of the study, please contact our freephone helpline:
0800 015 0655.

Or email us at:

understandingsociety@tns-bmrb.co.uk

The helpline operates from 9:30am to 6pm Monday to Friday. If a member of the
team is not available to take your call, please leave a message and we will get back
to you as soon as we can. Please leave your telephone number, full name and the
serial number (the first 8 digits before the letter) from the top of your letter. Please
also see the Frequently Asked Questions pages.


mailto:understandingsociety@tns-bmrb.co.uk
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Frequently Asked Questions

How do | start the questionnaire?

Simply enter the username and password from the letter that we sent you into the
box under the title "Please log in to begin”. If you received an email, you can click on
the link there to get directly into the questionnaire.

| don't have a user name and password to get into the questionnaire

No problem. Either call the freephone helpline on 0800 015 0655 or email us at
understandingsociety@tns-bmrb.co.uk.

How long is the questionnaire?

The questions about the household take about 10 minutes to complete, and need to
be completed by only one member of the household.

The individual questionnaire takes about 40 minutes to complete. This is an average,
and the time will vary depending on your particular circumstances.

Do | have to complete it all in one go?

No. You can complete it in stages if you want to. The questionnaire will be saved
automatically, so just close down your browser to leave. To come back to it, enter
the URL, user name and password / click on the link in the email as before and you
will be returned to the point you left off after we confirm your name.

The questionnaire timed out

To protect the confidentiality of your answers, the questionnaire is closed down if it is
left for a period of time. Your answers will have been saved just log back in using the
URL, user name and password / click on the link in the email as before and you will
be returned to the point you left off after we confirm your name.

| enter my user name and password / click on the email link, but get a message
saying that somebody else is in the questionnaire

The first part of the questionnaire for your household is to confirm who is living in the
house at the moment. The first member of your household to enter the questionnaire
will be asked to provide this information and until they have finished these questions,
you won't be able to get into your own questionnaire. It should only take them about
10 minutes (please encourage them to complete the questions if they have started
but not finished). Call the helpline if you continue to have problems.

Can | help others in my household / can others in my household help me with
completing the study?

The user name, password and links in the email that we sent you are unique to you -
everyone aged 16 or over in your household should have received their own details
because we want to hear from everyone individually.

However, if you need some help with completing the survey, or if you need to help
someone else, this is fine. Please give our support line a call with any questions.


mailto:understandingsociety@tns-bmrb.co.uk

| enter the user name and password / click on my link, but get this message
‘Our records show that you have already completed the questionnaire. Thank
you for your time!’

Although it is possible to fill in the questionnaire in more than one sitting, once you
have completed the questionnaire, the questionnaire becomes locked and it is not
possible to go back in and change the answers.

Can | complete the survey on my smartphone?

The questionnaire is designed to be completed on a desktop or laptop computer, and
also on some tablet devices. It is not designed to work on a mobile phone and will be
difficult for you to complete.

| have done my survey, but you still sent me a reminder.

Thanks! It might be that you completed the survey after we checked our records and
sent out the reminder. Our apologies if you completed the survey on line we will have
safely received your answers.

Is the information | provide safe online?

We take very seriously our responsibilities to keep your personal information secure.
As such we take every reasonable precaution to ensure your information is protected
from loss, theft or misuse. We use a secure Website (HTTPS) to ensure that your
data is protected. This is the same type of Website that you would generally see
when shopping online.

As part of our commitment to the security of your information, TNS BMRB has
regular internal and external audits of its information security, and is accredited to
the International Standard for Information Security, ISO 27001:2005.

What about cookies?

This web questionnaire detects your computer's operating system, screen resolution
and the browser you are using in order to adjust the questionnaire to best suit your
system. This is done by the use of a cookie created on your computer. This
information is returned to us and stored for statistical purposes only. We do not
collect or store any personal information. It is possible for you to delete 'cookies' or to
prevent their use by adjusting the browser settings on your computer.
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Moving home?
Take us with you

www.understandingsociety.ac.uk
contact@understandingsociety.ac.uk

FREEPOST RRXX-KEKJ-JGKS
Understanding Society, University of Essex
Wivenhoe Park, Colchester, CO4 35Q

Understanding
Society



Your continuing participation is very important to us. Please let us know if you move by updating your details Please let us know who will be living

on the Understanding Society website at www.understandingsociety.ac.uk, alternatively you could call us on with you at your new address. Please list
Freephone 0800 252 853 or return this card in the Freepost envelope (no stamp needed). To say thank-you their full names below as we may like to
we will send you a £5 voucher. ask them to take part in Understanding
Society in the future. If possible, please
provide their mobile number.
Name: MOVING TO...
PID: New Address: Name:
MOVING FROM... Mobile:
Home phone: Name:
(inc STD code) )
Postcode: Mobile:
Mobile: Name:
Postcode: E-mail address: Mobile:
Date of move: Name:
Mobile:

11834325
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Data linking

Government departments and agencies collect a range of information
about all of us for administrative purposes, so they can plan and
provide services. Added to the responses you have provided in this
study the information can inform further analyses and help us get

a better picture of those who are using services provided by the
government.

What am | being asked to give permission for?
The Department for Work and Pensions (DWP) keeps records

of everybody’s benefit claims and any periods people spend on
employment programmes.

The Understanding Society study at the University of Essex would like
to add these records to the responses you have given to this study.

If you give your permission, it will inform further analysis to help us get
a better picture of those who are claiming benefits and how they can
best be helped.

What will happen if | give permission?

1) The Understanding Society study will give the DWP your name,
address, sex and date of birth.

2) The DWP will use these details to identify the correct records it holds
about you.

3) The DWP will send your DWP records to the Understanding Society
study.

4) The DWP will not keep any of the personal information passed on to
them.

5) The Understanding Society study will add the DWP records to your
study responses.

6) Your personal information (name and address) will be removed
before any research is done.

What will the research be used for and

who will use it?

Like your study responses, the additional information would be used by
professional academic and social policy researchers for non-commercial
research and statistics. Any sensitive information would only be made
available to them under restricted access arrangements which make
sure that the information is used responsibly and safely. Names and
addresses are never included in the results and no individual can be
identified from the research.

The data will not be used to work out whether any individual is claiming
benefits they should not be and will not affect any current or future
claims for benefits.

What if | change my mind?
You can withdraw permission at any time for your DWP records to be
added to your study answers.

Who do | contact?

If you would like any further information or want to withdraw your
permission, please contact us at:

FREEPOST RRXX-KEKJ-JGKS,
Understanding Society,
University of Essex,
Wivenhoe Park,
Colchester,

CO4 3sQ.

Freephone 0800 252853
Email: contact@understandingsociety.org.uk




Thank-you

If you have any questions or concerns,

just call our Freephone number 0800 252 853
or write to Freepost RRXX-KEKJ-JGKS,
Understanding Society, University of Essex,
Wivenhoe Park, Colchester, CO4 3SQ

W?7 125325 Economic Consent info GB
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Understanding Society...

is a very special study that follows the lives of tens of thousands
of people who live in the UK, collecting information about the
events and people that affect them.

This information is used by social scientists, policy makers and
economists to help make better decisions about things that
affect people’s lives. In the past, studies like this have
contributed to changes in the law, given insights into human
psychology, and helped doctors treat illnesses more effectively.

You are important to us

Households were chosen to take part in this study to
represent thousands of other people living in the UK. If you
live in one of those households, or with someone who has
taken part in Understanding Society before, you can take part
in the study.

By taking part, you are helping to create a record of how life
in the UK is changing and what impact those changes have on
you and the other people you live with, for example, how a
new job or baby affects your health and well-being, your
financial circumstances and personal relationships a year or
two years later.



What do | have to do?

To join in, all you have to do is answer some
questions about your life and your opinions.
If you are already a member of the study you
will be familiar with most aspects of the
interview. The interview will take approxi-
mately 45 minutes to an hour, depending on
your circumstances. It will cover some of the
key areas of your life such as health, employ-
ment, retirement, personal relationships,
friends and family, childcare, and leisure
activities.

Do you just want to talk to me?

We would like to talk to everyone aged 16
and over who lives in your home. With
parents’ consent, we would also like young
people aged 10-15 to fill in a short
questionnaire.

Are you new to this household?

You are being asked to take part because you
are now living in the household of someone
who has previously taken part in the study.

Without your input, we won’t be able to gain
a complete understanding of how household
and family circumstances may be changing.

How do | find out more?

What do | get out of it?
Each person in the household who takes

part will receive a High Street voucher

that can be used at a range of retailers.

Young people aged 10-15 who complete a
self-completion questionnaire will receive

a £5 High Street voucher. As a member of
Understanding Society you will also have
access to study findings and research updates.

Is the study confidential?

Yes, we always take great care to protect
the confidentiality of the information you
give us, in accordance with the Data
Protection Act. The results of the study
will be used for research purposes only.
You can ask to see your details at any
time or to have them removed from our
database. The data is and will remain
anonymous — it will be impossible for
anyone to identify you or your household
from the study’s results.

Who is doing the research?
Researchers at the University of Essex
are running Understanding Society
together with TNS BMRB. Funding has
been provided by the Economic and
Social Research Council (ESRC).

If you'd like some more information on the study: visit www.understandingsociety.ac.uk,

email contact@understandingsociety.ac.uk, call the University of Essex on Freephone 0800 252 853
or write to FREEPOST RRXX-KEKJ-JGKS, Understanding Society, University of Essex, Wivenhoe Park,
Colchester, CO4 35Q. We'll be really pleased to hear from you.
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1. Summary

Understanding Society, launched in January 2009, is the largest household panel
study of its kind in the world. Understanding Society focuses on all aspects of an
individual’s life such as health, relationships, finances, employment status and
well-being; measuring the impact of social and economic change on the
household.

Understanding Society is an initiative of the Economic and Social Research
Council (ESRC), with scientific leadership from the Institute for Social and
Economic Research (ISER) at the University of Essex. TNS BMRB has been
commissioned to deliver waves six to eight of the study.

Main fieldwork is complemented by an Innovation Panel which tests significant
innovations in types and methods of data collection and study delivery (e.g.
multi-mode interviewing, differential incentives, layout and wording experiments
etc). The results from these panels may feed into future waves of this study and
the wider social research community. Wave 8 of the Innovation Panel (IP8) will
be launched in May 2015.

Unless specified, all processes and procedures should follow those
adopted for the Wave 7 of the mainstage. If in doubt, please contact
your Regional Manager, the CAPI Helpdesk (0800 0152103) or the IP
research team in TNS BMRB (0800 015 2908) as appropriate.
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2. Innovation Panel 8: overview

2.1 Introduction

Innovation Panel Wave 8 (IP8) uses many of the same procedures as the main
Understanding Society study with which all IP8 interviewers will be familiar.
These instructions therefore focus on the procedures that are specific to the
Innovation Panel. Please refer to your Combined Interviewer Instructions
(covering Wave 6 and Wave 7) for general information about Understanding
Society.

2.2 Sample

In IP8 we will be re-visiting households in the established IP sample, including
both productive and unproductive households from previous Innovation Panels.
These households have been part of the Understanding Society sample since IP1
or since the refreshment samples at IP4 and IP7. All households have taken part
in the study before.

2.2.1 IP7 Refreshment sample

A new refreshment sample was included last year at IP7. These households are
the newest addition to the panel. Households from the IP7 refreshment sample
are only included in the sample for IP8 if they took part in the study last year.

2.2.2 Mixed mode - F2F and WEB

Households issued at IP8 will be allocated to either Face-to-Face (F2F) or WEB.
Of the 1,646 households that will be issued for IP8, 946 households will be
allocated directly to F2F and 700 will be initially allocated to the WEB.

In general, households are allocated to the same sample type (F2F or WEB) as in
previous waves. Therefore, there will be many households which completed the
survey face-to-face last year, but will still be allocated to the WEB sample this
year. However, a few households previously in the WEB sample have been
identified as being very unlikely to complete the survey online. These households
will be allocated to F2F for IP8. All of the households recruited to the panel
through the IP7 refreshment sample were allocated to F2F at IP7, and will be
allocated to F2F again for IP8.

2 Understanding Society IP8 Interviewer Instructions



2.3 Fieldwork overview

IP8 data collection runs from May to September and is split into three phases:
Phase 1 - Computer Assisted Web Interviewing (CAWI) only; Phase 2 — CAPI
(with CAWTI also remaining open for a short period); and Phase 3 - CATI and
CAWI mop-up stage. The modes in which households are included will depend on
their sample group (F2F or WEB).

Phase 1: CAWI only
Phase 1 is the initial period, starting in early May, in which only CAWI interviews
can take place. No CAPI interviews are undertaken in this period.

Phase 2: CAWI and/or CAPI interviewing

Phase 2 is the following 11 week period where CAPI interviews take place. The
CAWI survey remains open for the WEB sample group for the first 3 weeks of
this period and then closes for the remaining 8 weeks. During this 8 week period
only CAPI interviews can be completed.

At the beginning of Phase 2, all F2F-allocated households and any WEB-allocated
households that have not been fully completed in CAWI will be allocated to an
interviewer. Each assignment will consist of both WEB and F2F households.

Phase 3: CAWI reopens and CATI mop-up

Phase 3 is a 2 week mop-up where the CAWI reopens and you can use CATI if
required (using the same procedure as for Wave 7). CAWI will be available for all
remaining respondents during this phase - for both households originally
allocated to F2F and those originally allocated to WEB.

2.4 Experiments

The Innovation Panel is experimental in nature and aims to investigate the
impact of a variety of questionnaire and procedural innovations. For IP8, 10
different experiments have been implemented. Some have been carried out on
previous waves, and some are new for this wave. The experiments included in
IP8 are as follows (please see Chapter 3 for further information):

2.4.1 Procedural experiments:

« Mixed mode: allocation to the F2F or WEB group and transfer between
modes;

3 Understanding Society 1P8 Interviewer Instructions



« Comparing the impact of different levels of financial incentives on
response rates;

» Assessing whether there is a role in our fieldwork process for making first
contact with respondents by telephone.

2.4.2 Questionnaire experiments

e Testing how the direction of response scales affects survey responses;

» Testing the impact of including a ‘motivational message’ at the beginning
of the self-completion section;

« Exploring systematic measurement error (MTMM);

« Comparing different ways of measuring sexual identity;

e Exploring attitudes towards immigration;

e Understanding beliefs about the earning potential of graduates, and the
impact on these beliefs on providing information about real earnings;

+ Examining the value of interviewer assessments of respondent health.

Understanding Society IP8 Interviewer Instructions



2.5 Overview of IP8 questionnaire topic areas

The IP8 survey is made up of three instruments:
+ Household Grid (c. 5 minutes, collecting basic information about who lives
in the household);
* Household questionnaire (c. 10 minutes);
« Individual questionnaire (c. 40 minutes)

The main topic areas covered in the individual IP8 questionnaire are:

HOUSEHOLD QUESTIONNAIRE
e Structural characteristics;
e Tenure;
« Fuel type;
« Consumer durables
+ Expenditure;
» Deprivation;
* Household vehicles.

INDIVIDUAL QUESTIONNAIRE
« Demographics;
« Educational aspirations (young adults);
« Family background, ethnicity and national identity, religion;
* General health, disability;
« CASI: Cognitive ability/item recall;
« Caring;
« Partnership, fertility and annual event history;
« Employment, job satisfaction;
e Childcare;
+ Parental educational expectations;
+ Unearned income, state benefits, household finances, savings, pensions;
« Political position;
« CASI: SF12, GHQ, satisfaction;
« CASI: Attitudes towards immigration;
+ CASI: Sexuality;
« CASI: Young adults;
+ Consent to link survey data with benefits records;
« Contact details, stable contact details;
« Interviewer observations.

5 Understanding Society 1P8 Interviewer Instructions



There are two places in the individual questionnaire where the CAPI screen will
instruct you to pass the laptop to the respondent to complete a CASI section.
The first section is very brief (Cognitive ability). This will not be included in all
interviews. There is a more substantial CASI section later on towards the end of
the interview, which is included in all CAPI and CAWI interviews.

Understanding Society IP8 Interviewer Instructions



3. Experiments

A key feature of the Innovation Panel is experimentation. The study is designed
to improve the way that social surveys are run and the quality of data collected.
It does this by incorporating into its design some experimental variation between
different groups of participants. Analysing the data from the interviews with
these different groups will allow us to assess the effect and relative merits of the
different approaches.

A number of the experiments are continuing from previous waves (e.g. mixed
mode, incentive experiment, question wording experiments), to allow
longitudinal assessment of effects.

The allocation into most experimental groups is done at the household level,
through the sample. All eligible adults in a household will receive the same
treatment for any given experiment. This also includes any new entrants or re-
joiners to issued households. Similarly, respondents in split households will be
allocated to the same treatment groups as those in the originating household.

The one exception is the interviewer assessed health question, which is asked at
either the beginning or the end of the interview. This experiment works through
the CAPI script, so it may be asked for some household members at the
beginning and for others at the end.

3.1 Procedural experiments

IP8 includes a number of experiments which will help us improve our
understanding of how different survey processes and contact methods can
improve our ways of getting - and keeping - in touch with participants,
collecting self-completion data and securing participant co-operation. These
experiments are described below:

3.1.1 Mixed modes experiment

This experiment has been ongoing since IP5 and involves offering and
encouraging a proportion of the households the possibility of completing the
questionnaire online before F2F fieldwork commences. The rest of the sample
will be approached F2F in the first instance. This will allow estimating of the
take-up of the WEB instrument and the impact of this mode on response rates
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and costs of the survey. The following chapter on fieldwork covers the
practicalities of this experiment in more detail.

3.1.2 Incentives experiment

The IP8 incentives experiment has been running since IP1. The experiment
assesses the impact of incentives on response rates, efficiency of fieldwork and
costs. Incentives, in the form of a Love2Shop High Street gift voucher, are sent
in the advance mailing and are given per adult rather than per household. For
existing sample members, an advance letter is sent to every adult in the
household containing their individual incentive.

For new entrants to the survey, if the household grid is completed face-to-face
then the interviewer gives the new entrant their incentive upon completion of
the interview. If the household grid is completed online, the new entrant’s
incentive is mailed to them. In both cases, the incentive amount is the same as
given to other members of the household.

For IP8, F2F sample members will all receive £10 with the exception of
individuals introduced to the panel in the IP7 refreshment sample. These are
divided into three roughly equal groups receiving £10, £20 or £30 - they will
receive the same amount as given at IP7. WEB members are also divided into
three roughly equal groups. Two groups will receive £10 and £30 respectively.
The third group will receive £10, plus an additional £20 each if everyone in the
household participates online by a specified date.

3.1.3 Telephone first experiment

Previous guidance on Understanding Society has been that first contact with
households should always be made in person. This is because it is easier to build
up a rapport with respondents face-to-face and so reducing the chance of
respondents refusing to take part.

However, this may be less of a concern now that the respondent panel is well
established. It may therefore be appropriate for interviewers to make first
contact with households by telephone when they can make appointments with
respondents for completing the survey in person.

It is hoped that we may be able to make our fieldwork process more efficient
through reducing the number of face-to-face contact attempts required to
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complete households. Respondents may also find this method more convenient
for arranging interviews for a time that suits them.

In order to test this, half of households will be allocated to the ‘Telephone First’
group. Households in the ‘Telephone First’ group can be identified in the Sample
Information Sheet or in the additional information within the eReps grid
(ff_telfirstw8 = 1 for households in the Telephone first group).

First contact with these households can be made by telephone. Please note, you
do not have to make first contact by telephone but you may decide to do so for
these households in the ‘Telephone First’ group where you think it will be helpful.
Interviews should still be conducted in person.

For households in the ‘Telephone First’ group, you may make up to three initial
contact attempts by telephone. These three attempts should be made over the
course of no more than a week. The contact attempts should be made at
different times of day to give the best chance of successfully contacting a
respondent. If no contact has been made after these three attempts, you should
then try to make contact face-to-face.

For all households which are not in the ‘Telephone First’ group, initial contact
attempts must be made in person. Only if there has been no contact with these
households after six contact attempts can you try to contact them by telephone.
Again, interviews must still be conducted in person.

3.2 Questionnaire experiments

Some of the IP8 questionnaire content is also experimental in design; essentially
we are trying out different ways of asking the questions. As an interviewer you
should simply follow the CAPI interview which automatically routes you (or the
participant in the CASI section) to the correct questions, but it may be useful to
be aware of the experiments and the rationale behind them.

3.2.1 Question-asking protocol

Some experiments test how question wording affects measurements, to find out
which approach yields the most accurate/complete/reliable answers. The
different versions of wording are allocated across the sample and interviews and,
in order to ensure the experimental design is followed as intended, it is very

9 Understanding Society 1P8 Interviewer Instructions



important to follow the best practice procedures on standardised interviewing
covered in basic training. These are:
» you must read the questions from the CAPI screen carefully and exactly
as scripted;
« use only neutral probes to identify the intended response option;
« say “whatever it means to you?" or repeat the question where the
respondent is unsure about question meaning, words in the question etc.;
e retain a professional rapport at all times.

The following sections give a brief overview of each questionnaire experiment
included in IPS8.

3.2.2 Testing the direction of response scales

This experiment seeks to find whether and how the direction of a response scale
affects survey responses, that is whether it is ordered from positive to negative
or negative to positive. At the questions of interest respondents will be split into
two groups; those for whom the answer categories run from positive to negative
and those for whom the scale is reversed. Please take care when reading these
questions and using showcards to make sure respondents get the correct scale.
An example screen is shown below:

=

Understanding MENU

L_ Society ®
\

Here are some questions about how you feel about your life. -

Please select the answer which you feel best describes how satisfied or dissatisfied you are
with the following aspects of your current situation.

Your health.

@] Completely satisfied

@ Mostly satisfied

@ somewhat satisfied

@ neither satisfied or dissatisfied
@ Ssomewhat dissatisfied

@ Mostly dissatisfied

@) Completely dissatisfied
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3.2.3 Including or excluding a ‘motivational message’

The above experiment also wishes to find whether the inclusion of a
‘motivational message’ will have an impact on respondents’ survey answers. The
message below will be included for some respondents and left out for others.

MENU ®

In order for your answers to be most helpful to us, it is important that you try to be as thoughtful =

as you can.
Since we need complete and accurate information from this research, we hope you will think

hard to provide the information we need.

3.2.4 Exploring systematic measurement error (MTMM)

This experiment looks at respondent opinions towards immigration. A set of 6
questions that differ slightly in wording are asked at two points in the
questionnaire, one towards the beginning, the second towards the end (example
shown below). Importantly, for the second set of questions to appear at least
five minutes must have passed since the first set were asked. It may be that in a
small number of cases there will be less than five minutes between the two sets
of questions and in these cases the second set of questions will not appear. For
the majority of cases, however, the set of questions will appear twice.

MENU ®

The UK should allow fewer people of a different race or ethnic group from most British people  *
to come and live here.

@ Disagree
O Agree

@ Dontknow
@ Refused =
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3.2.5 Comparing different ways of measuring sexual identity

In this experiment, different respondents get asked different questions about
sexual identity. The wording and structure of the questions are different, and the
questions also come at different points in the questionnaire.

The intention is to compare the different approaches to asking respondents
about their sexual orientation from other surveys as well as getting a more
accurate measurement of sexual identity overall.

One of the techniques used in this experiment is an Item Count question design;
this involves showing respondents a list of three to five statements and asking
how many apply to them or how many they agree with. Respondents do not
need to identify which statements they agree with, only answer how many
apply. An example of one of these questions is given below:

| have at least once been sexually attracted to someone who ...

» is fit and muscular

» has a disability

» s ten or more years older than me
= grew up with me in my local area

How many statements are true for you?

O MNone are true
O One statement
O Two statements

O Three statements

O Four statements

3.2.6 Exploring different attitudes towards immigration

This is a different experiment to the investigation of systematic measurement
error, described in Section 3.2.4. Attitudes towards immigration are often
inaccurately reported in surveys due to a tendency for some respondents to give
the answers they believe are most socially acceptable as opposed to the answers
they believe are closest to their own beliefs. This may lead to opposition to
immigration being under-reported.
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This experiment tests different questions about immigration. In particular, it
uses questions which are designed to minimise the pressure on respondents to
give the answer they think is most socially acceptable. This experiment also
makes use of the Item Count technique, described above (Section 3.2.5).

3.2.7 Understanding beliefs about the earning potential of
graduates

The first part of this experiment is simply to understand the attitudes of young
adults and their parents towards going to university and their beliefs about the
earning potential graduates have as compared to people without a degree. All
adults will be asked about their perceptions of the financial costs and benefits of
going to university; depending on the respondent’s situation, they may be asked
to think about themselves, their children or graduates in general.

The second part of the experiment is to see how providing information about real
earnings of graduates and people without a degree affects their perceptions of
earning potential. Some respondents will be given copies of graphs which show
the average earnings of men and women aged 25-34 - both with a degree and
without.
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m Annual average earnings of 26-34 @ Annual average earnings of 26-34
year old men working full-time year old women working full-time

® Men with a university degree earn £12,600 more ® Women with a university degree earn £11,200 more
than those without a university degree than those without a university degree

0 £20000 £40 000

No degree £27,100
Degree £39,7004

The earnings of university graduates depend
on the field of study:

0 £20000 £40 000 £00 000

£22,600
£33,800 -—\

The earnings of university graduates depend
on the field of study:

No degree

Degree

@J

Medicine /Dentistry Medicine / Dentistry

Economics /Business Engineering / Computing / Maths
Engineering / Computing / Maths Economics /Business
Humanities /Law/ Social Sciences Education

Biological and Health Sciences Humanities /Law/ Social Sciences

Education Biological and Health Sciences £31,900 [ EEE—m——— 5
|
i | ‘ |
Average eaminge of 26-34 year oldmen with a degree Average eaminge of 26-34 year old women with a degree
y. 7.6% of men aged 26-34 without a ;. 7.1% of women aged 26-34 without a
university degree are unemployed versus university degree are unemployed versus
2.9% of those with a university degree 2.7% ofthose with a university degree

Source: LabourForce Survey, 2004-2013

This information will also be mailed to these respondents before the next wave

of the Innovation Panel (IP9). The rest of the respondents will not be given this
information. The CAPI script will tell you to give these graphs to a respondent if
they are supposed to receive them.

3.2.8 Examining the role of interviewer assessments of
respondent health

The purpose of this experiment is to establish whether a simple interviewer
assessment of a respondent’s health can add to the other health measures
currently in the questionnaire. Other research has shown that interviewer
assessments of respondent health can provide quite an accurate picture of
overall health and, if successful, this would be a relatively simple element that
could be added to a wide range of surveys.

This question is asked to the interviewer at either the beginning or the end of

the survey. You must not read out the question. You must give your own
answer without input from the respondent.
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Answers are given on a five-point scale from ‘Excellent’ to ‘Poor’. This question
does not require any expert knowledge. We only need your best judgement from
what you can naturally see during the course of the interview and your contact
with the respondent.
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4. Your assignment

4.1 Face to Face and WEB households

Your assignment will consist of both F2F and WEB households and you will be
responsible for managing and monitoring progress of each individual in these
households through to the allocation of a final outcome.

Once the CAPI stage opens, all F2F households and any WEB households that
have not been fully completed in CAWI will be allocated to an interviewer. You
will need to distinguish between WEB households who have (and will continue to
have) the opportunity to complete their interview in CAWI and those F2F
households who are only eligible for a CAPI interview. The following three
sections will explain how to do this using the Electronic Contact Sheet (ECS) and
the Sample Information Sheet (SIS).

4.2 Electronic Contact Sheet (ECS)

As always, the management of your assignment is done through the Electronic
Contact Sheet (ECS). The ECS sits at the beginning of the household
interviewing script (accessed through Screen 0). This is where all information
about your contact with the address should be entered. It is important that you
record every contact made with an address on the ECS and send this
information back to us electronically at the end of each working day. In
cases where you are interviewing a large household you are very likely to have
to make multiple trips to complete all interviews and collect youth self-
completion booklets. Please keep track of these trips in ECS (using Screen 0).

When completing the ECS you should follow the standard Wave 7 procedures.

4.3 Sample Information Sheet (SIS)

A Sample Information Sheet will be provided to you which contains extra
information that may prove helpful when contacting the household and planning
the interview. You will be given one SIS for each household in your issued
sample. The SIS is based on the information from the sample member’s last
interview. However, as circumstances change, this information may be out of
date by the time the case is issued to you. The SIS also shows information on:
the incentive amount for each member of the household; whether the household
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was originally allocated to WEB or F2F; login information for WEB households;
whether the household is allocated to the ‘Telephone first’ experimental group.

4.4 Keeping up to date with CAWI WEB completions

As stated, at the start of the F2F fieldwork period, all known households and
individuals eligible for interview in the F2F sample and households in the WEB
group that are not yet fully complete will be transferred to interviewers’ laptops.
These are ‘your sample’ which you will be responsible for even though you may
not need to conduct interviews with everyone in your sample. Where the entire
household completes their interviews online the case will not be transferred. In
these cases you may receive a SIS for WEB completed households which would
have formed part of your assignment; you can disregard these SISs.

To identify the status of WEB households in your assignment before starting
work you will need to access the ‘status summary’ screen at Screen 0.
Screen 0 will show the status of all individuals in the household (e.g. whether
not yet started, complete or partially complete). When you return to the eRep
grid from the ECS outcomes will be updated for any newly completed cases.
Outcomes for both CAWI and CAPI individuals will be shown.

It is vital that before setting out to interview any WEB respondents you
check the ‘summary ‘status’ screen in Address 0 for any updates.
Because the web survey remains available for the first 3 weeks of the Phase 2
fieldwork period participants in the Web sample may complete their survey at
any point during that time. It is equally important that you send your ECS
information back to us electronically at the end of each working day.

The Field Management team will handle CAWI sample updates in the same way
as opt outs/appointment requests; they will be picked up and relayed by
phone/email to interviewers each day. Text message updates will be sent to
anyone not directly spoken to via the normal opt out method

If you call at a household where you believed there are interviews outstanding
yet the respondent(s) say they have completed in CAWI you can phone the IP
research team at TNS BMRB on 0800 015 2908 to confirm the household
interview status.
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4.5 The CAWI survey

Occasionally you may be required to assist CAWI respondents in accessing the
Web survey. The Web address for the survey is:

www.understandingsociety.ac.uk/society

Each individual in the household will have been sent their own personal
username and password. After entering the link above in the address window at
the top of their browser, respondents will be taken to the login screen shown
below. Where you are helping participants to log on please ensure they type the
address in the address bar and not, for example, into the ‘Search’ box.

At this screen, respondents enter their username and password and click the
‘Next’ button (>) to continue. They are then asked to confirm their name before
they continue into the Web survey. At this and the first login screens,
respondents can also get further help and information by clicking on the links to
the right of the login box. Note that the Helpline number and email address are
visible on every screen in the questionnaire.

If you are unsure how to guide the respondents on technical issues they may
raise, please get in touch with the Helpline.

4.6 Your responsibilities

Throughout Phase 2 you will be responsible for:

4.6.1 Sample members allocated to F2F sample:

« Contacting households and individuals and conducting CAPI interviews

4.6.2 Sample members allocated to WEB sample:

« Monitoring CAWI completions in your assignments by viewing the ‘status
summary’ screen by accessing Screen 0. You will not need to conduct
interviews with individuals or households that have completed their
interviews online;

» Contacting households and individuals and conducting CAPI interviews
with those members of the WEB sample who haven’t completed their
interviews online;

« Picking up and completing any interviews that have been started in CAWI

but are incomplete;
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Reminding WEB sample members that they can complete their interview
in CAWI (for a set period);

Enabling CAWI where this is a stated preference, by reminding individuals
of their CAWI username and password and providing support;

Making reminder phone calls to individuals who are planning to complete
in CAWI but have yet to do so.
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4.6.3 Additional survey components

In addition to administering the CAPI interview you will be required to:
« Display showcards where prompted in CAPI (the cover for IP8 is green);
« Hand over and collect youth self completion booklets;
« Hand over vouchers to respondents who did not receive their incentive gift
voucher.

4.7 The interview process and instruments

The data collection instruments are:
e CAPI household questionnaire (including the enumeration of the
household i.e. the household grid);
e Individual Adult CAPI questionnaire for all aged 16+;
e Adult CASI self-completion questionnaire;
+ Individual Adult CATI questionnaire;
 CAPI proxy questionnaire;
* Youth paper self-completion questionnaire for all aged 10-15.

The CAPI will guide you through the instruments seamlessly and will prompt you
concerning the youth self-completion.

You should attempt to get a full individual interview with all eligible participants.
Proxy interviews are acceptable only if you are certain that you cannot get a
productive interview.

4.7.1 Help screens

Information about individual questions can be found in the CAPI help screens
rather than in these Project Instructions. There are many more help screens
than you would find in a usual CAPI programme, and you can access them by
clicking on the links when prompted by CAPI at specific questions.

4.8 Outcome codes

Outcome codes will be consistent with those used at Understanding Society
Wave 7. You must report a Final Outcome Code for each of the addresses that
have been issued to you — whether or not you have actually achieved an
interview. A Final Outcome Code should only be completed after you have made
ALL your calls at an address. You would, for example, only code a non-contact
as a final outcome after you have made a minimum of 6 calls at the address.
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You would not report a non-contact as a final outcome after your first or second
call.

If you do not manage to get an interview, we want as much information as
possible about why. Therefore, if you get a refusal, please also give as much
information as possible on reasons for refusal on the notes page of the ECS.

As well as the final outcome codes there are also a number of Interim
Outcome Codes you will be using to record the outcome of each visit before the
‘final outcome’ has been achieved. In these cases you will need to continue
making calls until a final outcome is achieved. Every call at an address must be
recorded with either an interim or a final outcome code depending on which is
appropriate.

4.9 First contact

Advance mailings will have been posted to each adult potential sample member
by the office prior to the start of fieldwork. Respondents allocated to WEB will
also have been sent reminder letters and emails from the office if they have not
completed or partially completed their interviews during the initial CAWI-only
fieldwork period.

Your first contact with a household must be in person, except in the following
cases:
- The household is in the Telephone First experimental group;
- A participant has contacted ISER and requested that an interviewer
phones them in advance.

In cases where a participant has requested to ISER that they be phoned in
advance, this comment will be printed on the Sample Information Sheet. Please
make first contact by phone to arrange an appointment only. Please do not
interview by phone.

If first contact with a household in your assignment is made in person,
subsequent contacts can be made by telephone if the household members are
happy for you to contact them in this way. Your role will also include reminder
phone calls to respondents who tell you they will do their interview in CAWI but
are still showing as outstanding in the ‘status summary’ screen.
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If there is not contact with a respondent after six visits to the household, you
can attempt telephone contact if you have a telephone number for the
household. This should be used as a last resort, but would be useful in order to
avoid returning as a non-contact before all methods have been tried.

4.10 Tracing

It is very important that we re-contact and interview as many sample members
as possible so that the study can continue.

Any sample member who has moved address since the previous wave will be
followed to their new address for interview with the exception of those who have
moved outside Great Britain and those who are in prison. You are expected to
make reasonable attempts to contact and/or trace the sample members; this
may require more than one visit. You will also try to locate the untraced movers
from IP7. Tracing is to be conducted in the same way as for Wave 7.
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5. Fieldwork targets, monitoring
and maximising response rates

5.1 Targets: Fieldwork and response rates

Targets for both fieldwork coverage and response rates for IP8 are outlined
below.

5.1.1 Fieldwork coverage milestones/targets
Your targets for fieldwork coverage are:

Milestone . Week Date |
F2F start date 2" June
All addresses to be visited 2 15" June
50% of addresses to be covered 4 29" June
80% of addresses to be covered 6 13™ July
100% of addresses to be covered 8 277 July

5.1.2 Response rate targets

Household response (full or partial) targets:
* Productive last wave: 90%
« Unproductive last wave: 25% (this is a blanket figure across all elements
of Understanding Society)

In addition, there is an individual re-interview rate target of 94% (i.e. of people
(16+) interviewed last time & still eligible this time,):

It is important to note that the calculation of your assignment response rate will
include cases that were completed via the Web survey. You will be credited for
productive outcomes whatever the mode, which is in line with the aim of the

interviewer role being to enable and manage Web survey completion in the field.
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5.2 Maximising response

A very high response rate is expected for Understanding Society, and the work
that has gone into understanding the issues for the main study apply equally to
IP8, for instance the need to give clear messages to sample members about the
impact of Understanding Society on public policy and the importance of their
participation within it.

The mixed mode aspect of IP8 brings some additional considerations. There was
good take-up of the Web survey option at previous waves of the Innovation
Panel, but the primary mode of data collection remains F2F, even among the
WEB sample cases. There are some additional points to consider for WEB sample
cases, which are discussed below.

5.2.1 Higher refusal rates for CAPI for the mixed mode
sample

At IP7 the response rate for the CAPI-only sample was a little higher than for the
sample initially allocated to CAWI. Further, there was a higher household refusal
rate for CAPI among the mixed mode sample.

Although the overall difference is not substantial, there are processes specific to
the mixed mode approach that will have a bearing on response. A qualitative
study with IP5 sample members was carried out to better understand reasons
for refusing the CAPI.

« Wavering commitment to the study in general was sometimes tipped
into non-response. Thinking about completion of the Web survey may
have led to some respondents making a firmer decision not to participate
than might otherwise have been the case;

+ 'Missed opportunity’. Some preferred the idea of carrying out the
survey online, but hit technical problems and were then unwilling to carry
out in CAPI, regarding the Web to be a missed opportunity;

« Preference for face to face. Among some whose preference was to see
the interviewer again, there was a sense that the option of CAWI devalued
their contribution through a face to face interview;

+« There were household effects as well. Difficulties encountered by another
member of the household led another household member to decide not to
try, and not to agree to the CAPI interview either.
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5.2.2 Ways to maximise response to mixed mode

Some considerations for countering some of the issues relating to the mixed
mode sample:

25

Ensure you have the latest information about Web completions in the
household before setting out. If you have any questions call the IP
research team in TNS BMRB (0800 015 2908).
Push for a F2F interview: Be clear yourself and with sample members
that the face to face approach is the primary means of interviewing on
Understanding Society. This will be the case for the foreseeable future and
is essential to ensuring the survey represents the widest possible
population.
In line with this, you should be prepared to counter suggestions from
sample members that they will carry out the survey on online. Consider
what you might say to encourage a face to face interview ‘while I'm here’.
Individuals may genuinely intend to carry out the survey online, but there
is a risk that an opportunity never presents itself. In all cases, it is very
important to keep your approach positive, be enthusiastic about the
survey and highlight the importance of taking part especially since this is
a panel survey and we want to hear from everyone who is on the panel to
maintain the quality of the research.
Enable the Web survey where it is a clear preference. However,
where individuals clearly state a preference for CAWI, or where it seems
to you likely that others in the household may be more likely to complete
the interview this way this should be encouraged and enabled. Please
make sure that all household members have their username and
password (included in the SIS) and understand how to access the Web
survey (see below for a description of how respondents enter the Web
survey). If they do not have the necessary login information, telephone
the research team at TNS BMRB to obtain it (0800 015 2908).
Support those who are adamant they want to complete online. You
also need to manage this process of Web survey completion:

1) Make room for yourself to maintain contact by telling sample members

that you will telephone them in a couple of days “to make sure you haven't

had any problems with completing the survey online” and

2) Monitoring the Erep grid to check for WEB completions

3) Following up with a phone call two days later to chase where the Web

survey has not been completed. If it isn't complete, phone again if this is

appropriate or re-start the personal visits.
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5.3 Things we hear from sample members

The following are examples of common reasons participants give for not taking
part in studies such as Understanding Society. Underneath each reason are
possible responses that you can give:

“I've done my share”
« By taking part this year they are making the information even more
valuable because we can measure how things change over time.
+ Without them the study would be less representative — they cannot be
replaced with anyone else.
They are one of only a large number of addresses/households selected for
the study in their area (postcode sector).

“I can never get everyone together at the same time”
 The household does not have to all participate at the same time. You can
make appointments to suit the availability of all household members
where appropriate.

“Nothing has changed in my life”

« The only way we can find out about change is by talking to people on
more than one occasion - and to really understand change we have to
talk to everyone; we want to look at change and stability.

“Questions are too personal”

« Respondents don’t have to answer every question, they can refuse to
answer any question they want - the questions they do answer are still
important to us.

“I'm too busy with work”

« This is the most important group in the study, because of the numbers of
people that are retired, unemployed or looking after the home or family,
we need all the information that only full-time workers can give us to have
an accurate view of working life in Britain.

“I'm worried about the confidentiality of my answers”
« We are governed by the Data Protection Act and guarantee that no
information you give can be linked back to you.
« Only specific people have access to the computer with your details.
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The files are encrypted and protected by high-level security.

Your personal details are never put onto CDs or sent through the post.
Results using the information will be in the form of percentages in tables,
so individuals or households will never be identified.
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6. Advance mailings and
incentives

6.1 Advance mailings (letters and emails)

All respondents in the continuing sample in both F2F and WEB modes will have
been sent an advance letter. Dates for sending email and letters are shown
below:

Advance letter 5% May
WEB soft launch Advance email 6" May
Reminder letter 22" May
Advance letter 11" May
WEB main launch Advance email 12" May
Reminder letter 22" May
F2F Advance letter 28" May

For the F2F group the advance letter will follow standard procedures and will be
sent to arrive around a week prior to the start of CAPI fieldwork. The letters will
be posted by the office. Each adult, including participants who have turned 16
since the previous wave, will receive a letter - regardless of whether they have
previously completed an individual interview. The advance letter will include the
unconditional incentive (£10, £20 or £30).

The WEB group will be sent advance letters and advance emails (if we have an
email address for them) which will arrive prior for the start of the WEB phase.

6.1.1 Types of advance letter

On IP8 there are a number of different versions of the advance letter which take
into consideration mode of completion and the incentive amount received. New
entrants will also receive an advance letter. If a new entrant is identified at
Phase 1 (WEB), the office will send out the incentive. However, if a new entrant
is identified at Phase 2 (F2F), you will be required to issue an incentive. More
detail is included on this in section 6.2.1.

For the WEB sample members where email addresses are available we also send
tailored emails. These also take into consideration the different elements of
experimental conditions and personal circumstances of each case. In addition,

28 Understanding Society 1P8 Interviewer Instructions



they contain a unique link that includes the username and password and means
that they go straight into the questionnaire if they click on the link. This is an
important advantage over typing in the Web address and then the username and
password. It is another reason why it is very important to prompt for email
addresses and ensure that they are recorded correctly during the
interview.

6.1.2 Other mailings

Letters and emails for new entrants
New (adult) entrants identified in CAWI will be sent an advance letter (and
email) containing their username and password.

If you identify a new entrant in a household assigned to the WEB group please
go ahead and conduct the interview in CAPI. These respondents are eligible for a
CAWI interview and if they insist they would prefer to complete the interview
online please contact the office to send out an advance letter with a username
and password for the new entrant. You will need to have completed the
Household Grid first. In these cases there will be a delay of a few days before
the respondent receives their login details so it may be advantageous to
encourage a CAPI interview.

6.2 Incentives

6.2.1 Adult incentives

The majority of adult participants will receive their incentive as part of their
advance mailing. For others you will be required to hand out the incentive and
will be provided with a supply as part of your fieldwork kit. The CAPI script will
guide you through this process and give you the correct incentive amount.

You will need to provide gift cards in the following situations:

 New entrants/re-joiners (however, please note that if they have been
identified during the CAWI stage they should have received an incentive in
advance);

« Continuing sample members who say they did not receive an incentive
with their advance letter.
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Where other respondents did not receive a voucher in their advance letter please
give a replacement. The amount will be indicated on your SIS and will be flagged
at the end of the CAPI interview. Adults who do not wish to take part this wave
do not need to return their voucher; the incentives are unconditional.

6.2.2 Youth self-completions

All children aged 10-15 are eligible for a green paper self-completion booklet.
The youth self-completion should take approximately 7-10 minutes to complete.
All children aged 10-15 will receive an unconditional £5 gift voucher. Please
attach the voucher to the front of the booklet when giving it to the young
person.

The questions on the youth self-completion cover the following areas:

e TV / Computer / Internet use;

e Family;

» General happiness and wellbeing;

e School and homework;

e Money

e Taking care of others

e Health and nutrition

» Illegal and risk behaviours;

« Demographic background and politics
e Future intentions

Before handing out youth booklets please get verbal consent from the parent or
responsible adult for the child(ren). We are not asking for written consent. If a
parent asks to see the completed questionnaire of their child please refuse
politely. State that you have guaranteed confidentiality to the child and this
promise cannot be broken. If you think it would be helpful, offer to show them a
blank questionnaire, before the child completes it.

All self-completion questionnaires should be given out when prompted with a
plain envelope so that respondents can return the booklets to you in a sealed
envelope to protect the confidentiality of their answers. Wherever possible
please encourage respondents to fill in their booklets during your visit(s) whilst
you are interviewing other household members. Alternatively if you are returning
to the household/area please let respondents know that you will call back to
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collect them. Where it is not possible to take the completed booklet with you
request that it is posted back to the office and provide a Freepost envelope.

6.2.3 Proxy interviews

There are no incentives for proxy interviews.

6.2.4 Gift cards

The incentives are Love2Shop High Street gift cards. They can be used as
payment in a number of High Street stores (a full list can be found at
www.highstreetvouchers.com). The processes for activating the gift cards are
the same as on Wave 7 and Wave 6. The CAPI script will ask you to enter the
serial number, and will also give you the correct amount for that incentive.
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7. Workpack Kit List

You will be issued with a ‘fieldwork kit” when you start work on IP8. It will
include the following documents. If anything is missing or you need extra
supplies, contact your specific regional team. In some cases (as noted below),

the documents are the same as used on Wave 7. Other documents are different

to those used on Wave 7 - please take care to make sure you are using the

correct documents for IP8 interviews.

Document Format  Quantity
Assignment materials
Assignment Map 1 per area
Results Summary Sheet 1 per area
Assignment Sheet 1 per area
Sample Information Sheet (SIS) 1 Per HH
Police Form TNS
letterhead 2

Interviewer Pay Chart White 1
Interviewer Feedback Form White 1
Supporting materials/information
IP8 Project Instructions (please also refer to the
Combined Interviewer Instructions covering
Wave 6 and Wave 7) White 1
Showcards A5 card,

Green cover 1
Information Leaflet (please note, this is the
same as used for Wave 7) Laminated 1
Information Leaflet (please note, this is the
same as used for Wave 7) Colour 3
Generic advance letter Laminated 1
Spare generic advance letters (please note, this
is the same as used for Wave 7) Colour 5
Understanding Society case studies Laminated 1
Benefits consent information leaflet (please note,
this is the same as used for Wave 7) Colour 20
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Consent flowchart Laminated 1
Average earnings graphs Colour 20
‘Contact us’ page (for CAWI respondents) Laminated 1
FAQs for CAWI respondents Laminated 1
Self-completion questionnaires
Youth questionnaire (self-completion) Green A5

booklet 10
Letters, cards and flyers
Tracing Letter (please note, these are the same
as used for Wave 7) White A4 10
Stable Contact Letter (please note, these are the
same as used for Wave 7) White A4 10
Thank you flyer (please note, these are the
same as used for Wave 7) Colour 20
MRS leaflet (please note, these are the same as
used for Wave 7) Colour 20
Change of Address card (please note, these are
the same as used for Wave 7) White card 10
Interviewer card (please note, these are the
same as used for Wave 7) White A6 card 20
Envelopes
ISER Freepost Envelope (please note, these are
the same as used for Wave 7) White DL 15
‘Private and Confidential’ privacy brown
envelopes for youth questionnaire (please note,
these are the same as used for Wave 7) Brown C5 10
Freepost brown peel and seal envelopes
addressed to High Wycombe - for returning
youth questionnaires in their privacy envelopes)
(please note, these are the same as used for
Wave 7) Brown C4 35
Pre-stamped/Queen’s Head 1% Class Blank
envelope - for sending Tracing and Stable
Contact letters (please note, these are the same
as used for Wave 7) White DL 10
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Gift voucher/Gift card materials
Love2Shop Gift cards (can use W7) - 10

In addition, you should also make use of the Understanding Society A4 insights
report following documents which you will already have from Wave 6 or Wave 7.
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Male and female graduate earnings



Annual average earnings of 26-34
year old men working full-time

@® Men with a university degree earn £12,600 more
than those without a university degree:

£0 £20,000

£27,100

£60,000

£40,000

No degree

Degree

The earnings of university graduates depend on
the field of study:

Medicine / Dentistry

Economics / Business

Engineering / Computing / Maths
Humanities / Law / Social Sciences

£38,000

Biological and Health Sciences

< -- Average earnings of
26-34 year old men
with a degree

Education

i
I

I

I
£35,700 :
I
£34,000 :
1

'. 7.6% of men aged 26-34 without a
university degree are unemployed versus

2.9% of those with a university degree

Annual average earnings of 26-34
year old women working full-time

@® Women with a university degree earn £11,200 more
than those without a university degree:

£0 £20,000 £40,000

£60,000

No degree

Degree

The earnings of university graduates depend on
the field of study:

Medicine / Dentistry £44,200

Engineering / Computing / Maths £36,800
Economics / Business £36,000

Education

£33,700

Humanities / Law / Social Sciences

1
<---- Average earnings of
£31 ,900 : 26-34 year old women

with a degree

Biological and Health Sciences

'. 7.1% of women aged 26-34 without a
university degree are unemployed versus

2.7% of those with a university degree

Source: Labour Force Survey, 2004-2013
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TNS

This Understanding Society interview was conducted by:

Interviewer Name:

Interviewer No:

Date:

TNS is conducting this project as an ‘MRS Company Partner’, which can be verified
by calling the MRS Freephone on 0500 39 69 99.

What is the Market Research Society?

The Market Research Society (MRS) is the professional body for market researchers.
The MRS Code of Conduct regulates all market research activity in the UK, in
compliance with Data Protection and Human Rights legislation.

Under the MRS Code of Conduct, you have the right:

¢ To know the purpose of the interview

¢ To know who is interviewing you: Interviewers always carry the MRS personal
identification card to identify themselves, this gives the interviewer’s name,
photograph and organisation

e To end the interview at any point

* To know that any personal information provided will only be used for the purposes
about which you have been told



The information that is collected is strictly controlled and used only for research
purposes, so you can be assured that taking part in our interview will not result in
any subsequent sales or promotional activities by third parties.

For more information on the Market Research Society, contact:

The Standards Manager, Market Research Society, 15 Northburgh Street, London
EC1V 0JR Telephone: 020 7490 4911 email: codeline@mrs.org.uk or visit website
www.mrs.org.uk

TNS is compliant with the following standards and legislation: The 1998

UK Data Protection Act, The Market Research Society (MRS) Code of Conduct,
1SO 20252, ISO 9001 and ISO 27001.
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Showecards

SHOWCARD 1A

1. Single and never married or never in a legally
recognised Civil Partnership

2. Married

3. A Civil Partner in a legally recognised Civil
Partnership

4. Separated but legally married
5. Divorced

6. Widowed
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SHOWCARD 1B

1. Husband / Wife

2. Partner / Cohabitee

3. Civil Partner

4. Natural son / daughter

5. Adopted son / daughter

6. Foster child

7. Stepson / stepdaughter

8. Son-in-law / daughter-in-
law

9. Natural parent

10. Adoptive parent

11. Foster parent

12. Step-parent

13. Parent-in-law

14. Natural brother / sister

Showecards

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

26.

27.

28.

29.

30.

Half-brother / sister
Step-brother / sister
Adopted brother / sister
Foster brother / sister
Brother / Sister-in-law
Grand-child
Grand-parent

Cousin

Aunt / Uncle

Niece / Nephew

Other relative
Employee

Employer

Lodger / Boarder / Tenant
Landlord / Landlady

Other non-relative
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Showecards

SHOWCARD 3A

1. A fixed amount each month by standing order
2. A monthly bill (by direct debit or other means)

3. A quarterly bill (by direct debit or other means)

9. An annual bill (by direct debit or other means)

4. A pre-payment (key / card or token) meter
5. It's included in the rent

6. Frequent cash payments (i.e. more frequent than
once a month)

7. Fuel Direct scheme or direct from benefits
8. Staywarm scheme

97. Other
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Showecards

SHOWCARD 3B (ENGLAND)

1. BAND A: up to £40000
2. B: £40001 - 52000

3. C: £52001 - 68000

4. D: £68001 - 88000

5. E: £88001 - 120000

6. F: £120001 - 160000

7. G: £160001 - 320000
8. H: £320001 +

9. Household accommodation not valued separately /
included in rent
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Showecards

SHOWCARD 3B (SCOTLAND)

1. BAND A: up to £27000
2. B: £27001 - 35000

3. C: £35001 - 45000

4. D: £45001 - 58000

5. E: £58001 - 80000

6. F: £80001 - 106000

7. G: £106001 - 212000
8. H: £212001 +

9. Household accommodation not valued separately /
included in rent



Understanding Society IP8

Showecards

SHOWCARD 3B (WALES)

1. BAND A: up to £44000
2. B: £44001 - 65000

3. C: £65001 - 91000

4. D: £91001 - 123000

5. E: £123001 - 162000

6. F: £162001 - 223000

7. G: £223001 - 324000
8. H: £324001 — 424000
10. I: £424001 +

9. Household accommodation not valued separately /
included in rent

10
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Showecards

SHOWCARD 3C

1. Colour television

2. Video recorder / DVD player

3. Satellite dish / Sky TV

4. Cable TV

5. Deep freeze or fridge freezer (EXCLUDE: fridge only)
6. Washing machine

7. Tumble drier

8. Dish washer

9. Microwave oven

10. Home computer / PC (include laptop but not games
console or tablet computer)

11. Compact Disc player (INCLUDE if part of a sound system)
12. Landline telephone
13. Mobile telephone (anyone in household)

96. Or none of the above?

11
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Showecards

SHOWCARD 3D

1.1/ We have this

2.1 / We would like to have this but cannot afford this at
this moment

3.1/ We do not want / need this at the moment

4. Does not apply

12
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Showecards

SHOWCARD 3E

1. Child(ren) has / have this

2. Child(ren) would like to have this but we cannot afford
this at the moment

3. Child(ren) do not want / need this at the moment

4. Does not apply

13
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Showecards

SHOWCARD 3F

1. Child(ren) does / do this

2. Child(ren) would like to do this but we cannot afford
this at the moment

3. Child(ren) do not want / need to do this at the moment

4. Does not apply

14
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Showecards

SHOWCARD 3G

1. Child(ren) does / do this

2. Child(ren) would like to do this but we cannot afford
this at the moment

3. Child(ren) do not want / need this at the moment

4. Does not apply / Child(ren) at primary school

15
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Showecards

SHOWCARD 3H

1. Child(ren) does / do this

2. Child(ren) would like to do this but we cannot afford
this at the moment

3. Child(ren) do not want / need this at the moment

4. Does not apply / Child(ren) not at school

16
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Showecards

SHOWCARD 3l

1.Yes

2. No, do not have the money for this

3. No, it is not a priority on current income
4. No, health / disability prevents this

5. No, it is too much trouble / too tiring

6. No, there is no one to do this with or provide help.

7. No, this is not something wanted

8. No, it Is not relevant

17
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Showecards

SHOWCARD 3J

1. Up to 700cc (0.7 litre)

2. 701 to 1000cc (0.7 to 1 litre)

3. 1001 to 1300cc (1.0 to 1.3 litres)
4. 1301 to 1400cc (1.3 to 1.4 litres)
5.1401 to 1500cc (1.4 to 1.5 litres)
6. 1501 to 1800cc (1.5 to 1.8 litres)
7.1801 to 2000cc (1.8 to 2.0 litres)
8. 2001 to 2500cc (2.1 to 2.5 litres)
9. 2501 to 3000cc (2.5 to 3.0 litres)

10. 3001 and over (over 3 litres)

18
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Showecards

SHOWCARD 3K

1. Petrol

2. Diesel

3. Compressed natural gas

4. Biofuel blends over 5% (includes E85 - 85% Ethanol)
5. Electric / battery

6. Liquefied petroleum gas (LPG)

7. Hybrid (petrol / electric)

97. Other type of fuel

19
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Showecards

SHOWCARD 6A

=

. Self employed

2. In paid employment (full or part-time)
3. Unemployed

4. Retired

5. On maternity leave

6. Looking after family or home

7. Full-time student

8. Long-term sick or disabled

9. On a government training scheme
10. Unpaid worker in family business
11. Working in an apprenticeship

97. Doing something else

20
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Showecards

SHOWCARD 6B

1. Single and never married or never in a legally
recognised Civil Partnership

2. Married

3. A Civil Partner in a legally recognised Civil
Partnership

4. Separated but legally married
5. Divorced

6. Widowed
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Understanding Society IP8

Showecards

SHOWCARD 6C

1. Every day

2. Several times a week

3. Several times a month
4. Once a month

5. Less than once a month
6. Never use

7. No access at home, at work or elsewhere
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Understanding Society IP8

Showecards

SHOWCARD 7A

1. University Higher Degree (e.g.
MSc, PhD)

2. First degree level
gualification including foundation
degrees, graduate membership
of a professional Institute, PGCE
3. Diploma in higher education
4. Teaching qualification
(excluding PGCE)

5. Nursing or other medical
gualification not yet mentioned

6. A Level

16. Advanced Higher / Scottish

Baccalaureate

7. Welsh Baccalaureate
8. International Baccalaureate

9. AS Level

10. Higher Grade

11. Certificate of sixth year
studies

12. GCSE/ O Level

13. CSE

14. Credit Standard Grade /
Ordinary (O) Grade (National 5/

Intermediate 2)

17. General Standard Grade

(National 4 / Intermediate 1)

18. Foundation Standard Grade

(National 3 / Access 3)

15. Other school (inc. school
leaving exam certificate or
matriculation)

96. None of the above
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Understanding Society IP8

Showecards

SHOWCARD 7B

8.

9.

. Youth training certificate
. Key Skills

. Basic skills

Entry level qualifications (Wales)

Modern apprenticeship / trade apprenticeship

. RSA / OCR / Clerical and commercial qualifications (e.g.

typing / shorthand / book-keeping / commerce)

. City and Guilds Certificate

GNVQ / GSVQ

NVQ/SVQ-Levell-2

10. NVQ/ SVQ - Level 3-5

11. HNC / HND

12. ONC / OND

13. BTEC / BEC / TEC / EdExcel / LQL

14. SCOTVEC, SCOTEC or SCOTBEC

15. Other vocational, technical or professional qualification

96. None of the above
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Understanding Society IP8

Showecards

SHOWCARD 9A

1. Get a full-time job

2. Stay at school or sixth-form college

3. Go to / stay in further education college

4. Go to university or higher education institution
5. Get a job and study (at the same time)

6. Get an apprenticeship

7. Do some other type of training

97. Do something else
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Understanding Society IP8

Showecards

SHOWCARD 9B

1. Very important
2. Important
3. Not very important

4. Not at all important
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Understanding Society IP8

Showecards

SHOWCARD 10A

1. Very important
2. Important
3. Not important

4. Not at all important
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Understanding Society IP8

Showecards

SHOWCARD 10B

0 10 20 30 40 50 60 70 80 a0 100
Mo chance Tntally
likely to

will happen happen
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Understanding Society IP8

Showecards

SHOWCARD 11A
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iR likely to
will happen happen
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Understanding Society IP8

SHOWCARD 11B

1. Less than £10,000 per
year

2. £10,000 to £14,999 per
year

3. £15,000 to £19,999 per
year

4. £20,000 to £24,999 per
year

5. £25,000 to £29,999 per
year

6. £30,000 to £34,999 per
year

7. £35,000 to £39,999 per
year

8. £40,000 to £44,999 per
year

9. £45,000 to £49,999 per
year

10. £50,000 to £54,999 per

year

Showecards

11. £55,000 to £59,000 per
year

12. £60,000 to £64,999 per
year

13. £65,000 to £69,999 per
year

14. £70,000 to £74,999 per
year

15. £75,000 to £79,999 per
year

16. £80,000 to £84,999 per
year

17. £85,000 to £89,999 per
year

18. £90,000 to £94,999 per
year

19. £95,000 to £99,999 per
year

20. More than £100,000 per

year
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Understanding Society IP8

Showecards

SHOWCARD 13A

1. English

2. Welsh

3. Scottish

4. Northern Irish
5. British

6. Irish

97. Other
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Understanding Society IP8

Showecards

SHOWCARD 13B

White

1. British / English / Scottish / Welsh / Northern Irish
2. lrish

3. Gypsy or Irish Traveller

4. Any other White background

Mixed

5. White and Black Caribbean
6. White and Black African

7. White and Asian

8. Any other mixed background

Asian or Asian British

9. Indian

10. Pakistani

11. Bangladeshi

12. Chinese

13. Any other Asian background

Black / African / Caribbean / Black British

14. Caribbean
15. African
16. Any other Black background

Other Ethnic Group

17. Arab
97. Any other ethnic group
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Understanding Society IP8

Showecards

SHOWCARD 16A

8.

9.

Mobility (moving around at home and walking)
Lifting, carrying or moving objects

Manual dexterity (using your hands to carry out
everyday tasks)

Continence (bladder and bowel control)

Hearing (apart from using a standard hearing aid)
Sight (apart from wearing standard glasses)
Communication or speech problems

Memory or ability to concentrate, learn or understand

Recognising when you are in physical danger

10. Your physical co-ordination (e.g. balance)

11. Difficulties with own personal care (e.g. getting

dressed, taking a bath or shower)

12. Other health problem or disability

96. None of these
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Understanding Society IP8

Showcards
SHOWCARD 17A
1. Asthma 11. Chronic bronchitis
2. Arthritis 12. Any kind of liver
3. Congestive heart condition
failure 13. Cancer or malignancy

4. Coronary heart disease 14. Diabetes

5. Angina 15. Epilepsy

6. Heart attack or 16. High blood pressure
myocardial infarction 17. Clinical depression

7. Stroke

19. Multiple Sclerosis

8. Emphysema
20. H.I.V.
9. Hyperthyroidism or an

over-active thyroid 18. Other long standing/chronic

10. Hypothyroidism or an condition, please specity

under-active thyroid 96. None of these
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Understanding Society IP8

Showecards

SHOWCARD 21A

1

2

8.

9.

. Physical activity monitoring such as step-counting,
movement monitoring

. Physical activity motivation such as using an App to
signal when they do sit-ups or other activities

. Calorie counting or food consumption monitoring

Sleep analysis

Relaxation, “white noise”, or meditation aids

. Alcohol consumption monitoring

. Smoking cessation

Helping with mood, general motivation or mental health

Medication reminders

10. Gathering body measures like weight, pulse, body-mass

Index, etc.

98. Other types of application to facilitate mental or physical

health

97. None of these
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Understanding Society IP8

Showecards

SHOWCARD 22A

27. Heterosexual / Straight

21. Gay / Lesbian

24. Bisexual

29. Other
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Understanding Society IP8

Showecards

SHOWCARD 27A

1. Single and never married or never in a legally
recognised Civil Partnership

2. Married

3. A Civil Partner in a legally recognised Civil
Partnership

4. Separated but legally married
5. Divorced

6. Widowed
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Understanding Society IP8

Showecards

SHOWCARD 27B

1. In vitro fertilisation treatment
2. Medication

3. Sperm donation

4. Egg donation

5. Artificial insemination

6. Other treatment

96. None of these
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Understanding Society IP8

Showecards

SHOWCARD 27C

Was the donated sperm from your current spouse or partner?

1. Yes

2. No
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Understanding Society IP8

Showecards

SHOWCARD 27D

1. Live birth - normal delivery
2. Live birth - caesarean
3. Not live birth

4. Current pregnancy
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Understanding Society IP8

Showecards

SHOWCARD 27E

1. Miscarriage
2. Stillbirth
3. Termination

4. Ectopic or tubal
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Understanding Society IP8

Showecards

SHOWCARD 27F

1. Every day

2. 5-6 times per week

3. 3-4 times per week

4. 1-2 times per week

5. 1-2 times per month

6. Less than once a month

7. Never
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Understanding Society IP8

Showecards

SHOWCARD 27G

1. Very easy

2. Somewhat easy
3. About average

4. Somewhat difficult

5. Very difficult
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Understanding Society IP8

Showecards

SHOWCARD 27H

1. Most of the time

2. Quite a bit of the time
3. Some of the time

4. Not very often

5. Rarely if at all
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Understanding Society IP8

Showecards

SHOWCARD 271

1. Not true
2. Somewhat true

3. Certainly true
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Understanding Society IP8

Showcards
SHOWCARD 27J
1. Asthma 11. Chronic bronchitis
2. Arthritis 12. Any kind of liver
3. Congestive heart failure condition

4. Coronary heart disease 13. Cancer or malignancy

5. Angina 14. Diabetes
6. Heart attack or 15. Epilepsy

myocardial infarction 16. High blood pressure
7. Stroke 17. Clinical depression

8. Emphysema 19. Multiple Sclerosis

9. Hyperthyroidism or an
20. H.L.V.
over-active thyroid

10. Hypothyroidism or an 18. Other long standing/chronic

under-active thyroid condition, please specify

96. None of these
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Understanding Society IP8

Showecards

SHOWCARD 27K

1. University Higher Degree (e.qg.
MSc, PhD)

2. First degree level qualification

16. Other school (inc. school
leaving exam certificate or

. , : matriculation
including foundation degrees, )

graduate membership of a 17. Youth Training Certificate

professional Institute, PGCE 18. Key.Sklll.s
3. Diploma in higher education 19. Basic Skills o
4. Teaching qualification 20. Entry level qualifications
(Wales)

(excluding PGCE)

5. Nursing or other medical 21. Modern apprenticeship / trade

apprenticeship
22. RSA / OCR/ Clerical and

commercial qualifications (e.qg.

qualification not yet mentioned
. Other higher degree
. A Level

. Welsh Baccalaureate typing / shorthand / book-

© 00 N O

keeping / commerce)
23. City and Guilds Certificate
24. GNVQ / GSVQ
25. NVQ / SVQ — Level 1 -2

. International Baccalaureate
10. AS Level
11. Advanced Higher / Scottish

Baccalaureate
12. Higher Grade (Scotland) 26. NVQ/SVQ —Level 3 -5
13. GCSE 27. HNC / HND
15. Credit Standard Grade 28. ONC / OND
(National 5 / Intermediate 2) 29. BTEC /BEC/ TEC / EdExcel /
32. General Standard Grade LQL
(National 4 / Intermediate 1) 30. SCOTVEC, SCOTEC or
SCOTBEC

33. Foundation Standard Grade

(National 3 / Access 3) 31. Other vocational, technical or

professional qualification
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Understanding Society IP8

Showecards

SHOWCARD 27L

1. To help you get started in your job

2. To improve your skills in your current job

3. To maintain professional status and / or meet
occupational standards

4. To prepare you for a job you might do in the future

5. To help you get a promaotion

6. Health and Safety Training

7. For hobbies or leisure
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Understanding Society IP8

Showcards
SHOWCARD 27M

16. Other school (inc. school leaving
1. University Higher Degree (e.g.

MSc, PhD)

exam certificate or matriculation)
17. Youth Training Certificate
18. Key Skills
19. Basic Skills

2. First degree level qualification
including foundation degrees,

graduate membership of a

_ _ 20. Entry level qualifications (Wales)
professional Institute, PGCE

_ o _ 21. Modern apprenticeship / trade
3. Diploma in higher education _ _
apprenticeship
22. RSA / OCR / Clerical and

commercial qualifications (e.g.

4. Teaching qualification (excluding

PGCE)
5. Nursing or other medical _ .
T _ typing / shorthand / book-keeping /
gualification not yet mentioned
commerce)

23. City and Guilds Certificate

24. GNVQ / GSVQ

25.NVQ/SVQ —Level 1 -2

26. NVQ / SVQ — Level 35

. Other higher degree
. A Level

. Welsh Baccalaureate

© 00 N O

. International Baccalaureate
10. AS Level

27. HNC / HND
11. Higher Grade / Advanced
_ 28. ONC/OND
Higher (Scotland)
29. BTEC /BEC/ TEC / EdExcel /
13. GCSE
LQL
15. Credit Standard Grade
30. SCOTVEC, SCOTEC or
(National 5 / Intermediate 2)
SCOTBEC

32. General Standard Grade

(National 4 / Intermediate 1)

34. First Aid and other Health &

Safety Certificates
33. Foundation Standard Grade

_ 31. Other vocational, technical or
(National 3 / Access 3)

professional qualification
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Understanding Society IP8

Showecards

SHOWCARD 29A

8.

9.

1-2

3-9

10 - 24

25 -49

50 - 99

100 - 199

200 - 499

500 - 999

1000 or more

10. Don’t know but fewer than 25

11. Don’t know but 25 or more
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Understanding Society IP8

Showecards

SHOWCARD 29B

1. A public limited company

2. A nationalised industry / state corporation

3. Central government or civil service

4. Local government or council (including police, fire
services and local authority controlled schools /
colleges)

5. A university or other grant-funded education
establishment (include opted-out schools)

6. A health authority or NHS trust

7. A charity, voluntary organisation or trust

8. The armed forces

9. Some other kind of organisation
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Understanding Society IP8

Showecards

SHOWCARD 29C (ENG/SCO/WAL)

1. Drive myself by car or van

2. Get a lift with someone from household

3. Get a lift with someone outside the household
4. Motorcycle / moped / scooter

5. Taxi / minicab

6. Bus / coach

7. Train

8. Underground / Metro / Tram / Light railway

9. Cycle

10. Walk

97. Other
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Understanding Society IP8

Showecards

SHOWCARD 29C (NI)

1. Drive myself by car or van

2. Get a lift with someone from household

3. Get a lift with someone outside the household
4. Motorcycle / moped / scooter

5. Taxi / minicab

6. Bus / coach

7. Train

9. Cycle

10. Walk

97. Other
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Understanding Society IP8

Showecards

SHOWCARD 30A

8.

9.

1-2

3-9

10 - 24

25 -49

50 - 99

100 - 199

200 - 499

500 - 999

1000 or more

10. Don’t know but fewer than 25

11. Don’t know but 25 or more
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Understanding Society IP8

Showecards

SHOWCARD 30B

Money from the work account:

used for payments to yourself and any other
personal spending

used to pay domestic bills (including standing
orders)

transferred to a private account

used for any other non-business use?
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Understanding Society IP8

Showecards

SHOWCARD 30C (ENG/SCO/WAL)

8.

9.

Drive myself by car or van

Get a lift with someone from household

Get a lift with someone outside the household
Motorcycle / moped / scooter

Taxi / minicab

Bus / coach

. Train

Underground / Metro / Tram / Light railway

Cycle

10. Walk

97. Other
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Understanding Society IP8

Showecards

SHOWCARD 30C (NI)

9.

Drive myself by car or van

Get a lift with someone from household

Get a lift with someone outside the household
Motorcycle / moped / scooter

Taxi / minicab

Bus / coach

Train

Cycle

10. Walk

97. Other
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Understanding Society IP8

Showecards

SHOWCARD 31A

Completely dissatisfied

Mostly dissatisfied

Somewhat dissatisfied

Neither satisfied nor dissatisfied
Somewhat satisfied

Mostly satisfied

Completely satisfied
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Understanding Society IP8

Showecards

SHOWCARD 31B

e Completely satisfied

e Mostly satisfied

e Somewhat satisfied

e Neither satisfied nor dissatisfied
e Somewhat dissatisfied

e Mostly dissatisfied

e Completely dissatisfied
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Understanding Society IP8

Showecards

SHOWCARD 32A

8.

9.

1-2

3-9

10 - 24

25 -49

50 - 99

100 - 199

200 - 499

500 - 999

1000 or more

10. Don’t know but fewer than 25

11. Don’t know but 25 or more
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Understanding Society IP8

Showecards

SHOWCARD 33A

1. | prefer to look after my child(ren) myself

2. | cannot earn enough to pay for childcare

3. | cannot find suitable childcare

4. There are no jobs in the right place for me

5. There are no jobs with the right hours for me
6. There are no jobs available for me

7. | am in full-time education

8. | am on a training course

9. My family would lose benefits if | was earning
10. | am caring for an elderly or ill relative or friend
11. | cannot work because of poor health

12. | prefer not to work

13. My husband / partner disapproves

97. Some other reason
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Understanding Society IP8

Showecards

SHOWCARD 35A

10.

11.

12.

13.

14.

15.

16.

17.

No types of childcare or nursery education used
Nursery school or nursery class

Special day school or nursery or unit for children with special
educational needs

Day nursery or creche

Playgroup or pre-school (including Welsh medium)
Childminder

Nanny or au pair or childcarer in the home

Baby-sitter who comes to your home

Breakfast club or After school club, on school / nursery school site

Breakfast club or After school club, not on school / nursery school

site

Holiday club / scheme

My ex-husband / wife / partner / the child's non resident parent
The child's grandparent(s)

The child's older brother / sister

Another relative

A friend or neighbour

Other nursery education provider

Other childcare provider
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Understanding Society IP8

Showecards

SHOWCARD 35B

10.

11.

12.

13.

14.

15.

16.

17.

Nursery school or nursery class

Special day school or nursery or unit for children with special
educational needs

Day nursery or creche

Playgroup or pre-school (including Welsh medium)

Childminder

Nanny or au pair or childcarer in the home

Baby-sitter who comes to your home

Breakfast club or After school club, on school / nursery school site

Breakfast club or After school club, not on school / nursery school
site

Holiday club / scheme

My ex-husband / wife / partner / the child's non resident parent
The child's grandparent(s)

The child's older brother / sister

Another relative

A friend or neighbour

Other nursery education provider

Other childcare provider
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Understanding Society IP8

Showecards

SHOWCARD 35C

10.

11.

12.

13.

14.

15.

16.

17.

No types of childcare or nursery education used
Nursery school or nursery class

Special day school or nursery or unit for children with special
educational needs

Day nursery or creche

Playgroup or pre-school (including Welsh medium)
Childminder

Nanny or au pair or childcarer in the home

Baby-sitter who comes to your home

Breakfast club or After school club, on school / nursery school site

Breakfast club or After school club, not on school / nursery school

site

Holiday club / scheme

My ex-husband / wife / partner / the child's non resident parent
The child's grandparent(s)

The child's older brother / sister

Another relative

A friend or neighbour

Other nursery education provider

Other childcare provider
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Understanding Society IP8

Showecards

SHOWCARD 35D

10.

11.

12.

13.

14.

15.

16.

17.

Nursery school or nursery class

Special day school or nursery or unit for children with special
educational needs

Day nursery or creche

Playgroup or pre-school (including Welsh medium)

Childminder

Nanny or au pair or childcarer in the home

Baby-sitter who comes to your home

Breakfast club or After school club, on school / nursery school site

Breakfast club or After school club, not on school / nursery school
site

Holiday club / scheme

My ex-husband / wife / partner / the child's non resident parent
The child's grandparent(s)

The child's older brother / sister

Another relative

A friend or neighbour

Other nursery education provider

Other childcare provider
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Understanding Society IP8

Showecards

SHOWCARD 36A

10.

11.

97.

. Full-time student

Self-employed

In paid employment (full or part-time)
Unemployed

On maternity leave

Looking after the family or home
Long-term sick or disabled

On a government training scheme
Unpaid worker in a family business
Working in an apprenticeship

Doing something else
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Understanding Society IP8

Showecards

SHOWCARD 36B

0 10 20 30 40 50 60 70 80 a0 100
Mo chance Tutall‘_f
likely to

will happen happen
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Understanding Society IP8

Showecards

SHOWCARD 36C

9.

10.

Less than £10,000 per
year

£10,000 to £14,999 per
year

£15,000 to £19,999 per
year

£20,000 to £24,999 per
year

£25,000 to £29,999 per
year

£30,000 to £34,999 per
year

£35,000 to £39,999 per
year

£40,000 to £44,999 per
year

£45,000 to £49,999 per
year
£50,000 to £54,999 per

year

11. £55,000 to £59,000 per
year

12. £60,000 to £64,999
per year

13. £65,000 to £69,999 per
year

14. £70,000 to £74,999 per
year

15. £75,000 to £79,999 per
year

16. £80,000 to £84,999 per
year

17. £85,000 to £89,999 per
year

18. £90,000 to £94,999 per
year

19. £95,000 to £99,999 per
year

20. More than £100,000 per

year
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Understanding Society IP8

Showecards

SHOWCARD 37A

1. Income Support

2. Job Seeker's Allowance
3. Child Benefit

4. Universal Credit

96. None of these
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Understanding Society IP8

Showecards

SHOWCARD 37B

1. NI Pension or State Retirement (Old Age) Pension

2. A pension from a previous employer

3. A pension from a spouse's previous employer

4. Pension Credit including Guarantee Credit & Savings
Credit

5. Private Pension or Annuity

6. Widow's or War Widow's Pension

7. Widowed Mother's Allowance, Parent's Allowance or
Bereavement Allowance

8. War Disablement Pension

96. None of these
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Understanding Society IP8

Showecards

SHOWCARD 37C

1. Incapacity Benefit

2. Employment and Support Allowance

3. Severe Disablement Allowance

4. Carer's Allowance

5. Disability Living Allowance

12. Personal Independence Payments

7. Attendance Allowance

8. Industrial Injury Disablement Benefit

10. Sickness and Accident Insurance

97. Any other disability related benefit or payment

96. None of these
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Understanding Society IP8

Showecards

SHOWCARD 37D — VERSION A

INTERVIEWER: Please use this showcard if respondent is resident in England,
Scotland or Wales AND receives Universal Credit

1. Foster Allowance

2. Maternity Allowance

3. In-Work Credit for Lone Parents
4. Return to Work Credit

6. Council Tax Reduction

97. Any other state benefit or credit

96. None of these
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Understanding Society IP8

Showecards

SHOWCARD 37D — VERSION B

INTERVIEWER: Please use this showcard if respondent is resident in England,
Scotland or Wales AND DOES NOT receive Universal Credit

1. Foster Allowance

2. Maternity Allowance

3. In-Work Credit for Lone Parents
4. Return to Work Credit

5. Working Tax Credit

6. Council Tax Reduction

8. Housing Benefit

97. Any other state benefit or credit

96. None of these
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Understanding Society IP8

Showecards

SHOWCARD 37D — VERSION C

INTERVIEWER: Please use this showcard if respondent is resident in Northern
Ireland AND receives Universal Credit

1. Foster Allowance

2. Maternity Allowance

3. In-Work Credit for Lone Parents
4. Return to Work Credit

7. Rate Rebate

97. Any other state benefit or credit

96. None of these
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Understanding Society IP8

Showecards

SHOWCARD 37D — VERSION D

INTERVIEWER: Please use this showcard if respondent is resident in Northern
Ireland AND DOES NOT receive Universal Credit

1. Foster Allowance

2. Maternity Allowance

3. In-Work Credit for Lone Parents
4. Return to Work Credit

5. Working Tax Credit

7. Rate Rebate

9. Rent Rebate

97. Any other state benefit or credit

96. None of these
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Understanding Society IP8

Showecards

SHOWCARD 37E

2. Education Grant other than a Student loan or Tuition
Fee Loan

3. Trade union or Friendly Society Payment

4. Maintenance or Alimony

5. Payments from a family member not living with you

6. Rent from Boarders or Lodgers (not family members)
living here with you

7.Rent from any other property even if that only covers
that property’s mortgage or running costs

97. Or any other regular payment

96. None of these
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Understanding Society IP8

Showecards

SHOWCARD 59A

=

. Self employed

2. In paid employment (full or part-time)
3. Unemployed

4. Retired

5. On maternity leave

6. Looking after family or home

7. Full-time student

8. Long-term sick or disabled

9. On a government training scheme
10. Unpaid worker in family business
11. Working in an apprenticeship

97. Doing something else
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Understanding Society IP8

Showecards

SHOWCARD 59B

1. University Higher Degree (e.g.
MSc, PhD)

2. First degree level qualification
including foundation degrees,
graduate membership of a
professional Institute, PGCE

3. Diploma in higher education

4. Teaching qualification
(excluding PGCE)

5. Nursing or other medical
gualification not yet mentioned

6. A Level

16. Advanced Higher / Scottish
Baccalaureate

7. Welsh Baccalaureate

8. International Baccalaureate

9. AS Level

10. Higher Grade

11. Certificate of sixth year
studies

12. GCSE/ O Level

13. CSE

14. Credit Standard Grade /
Ordinary (O) Grade (National
5 / Intermediate 2)

17. General Standard Grade
(National 4 / Intermediate 1)

18. Foundation Standard Grade
(National 3 / Access 3)

15. Other school (inc. school
leaving exam certificate or
matriculation)

96. None of the above
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Understanding Society IP8

Showecards

SHOWCARD 59C

10.

11.

12.

13.

14.

15.

96.

Youth training certificate

Key skills

Basic skills

Entry level qualifications (Wales)

Modern apprenticeship / trade apprenticeship

RSA / OCR / Clerical and commercial qualifications (e.g.
typing / shorthand / book-keeping / commerce)

City and Guilds Certificate

GNVQ / GSVQ

NVQ/SVQ - Level1-2

NVQ /SVQ — Level 3—5

HNC / HND

ONC / OND

BTEC /BEC/ TEC / EdExcel / LQL

SCOTVEC, SCOTEC or SCOTBEC

Other vocational, technical or professional qualification

None of the above

79



Understanding Society IP8

Showecards

SHOWCARD 59D

8.

9.

Mobility (moving around at home and walking)

Lifting, carrying or moving objects

Manual dexterity (using your hands to carry out everyday
tasks)

Continence (bladder and bowel control)

Hearing (apart from using a standard hearing aid)

Sight (apart from wearing standard glasses)
Communication or speech problems

Memory or ability to concentrate, learn or understand

Recognising when you are in physical danger

10. Your physical co-ordination (e.g. balance)

11. Difficulties with own personal care (e.g. getting dressed,

taking a bath or shower)

12. Other health problem or disability

96. None of these
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Understanding Society IP8

Showecards

SHOWCARD 59E

8.

9.

1-2

3-9

10 - 24

25 -49

50 - 99

100 - 199

200 - 499

500 - 999

1000 or more

10. Don’t know but fewer than 25

11. Don’t know but 25 or more
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Understanding Society IP8

SHOWCARD 59F

WEEKLY

8.

9.

NO INCOME AT ALL
up to 99

100 - 149

150 - 239

240 - 319

320 - 379

380 - 459

460 - 559

560 - 669

670 - 859

10. 860 or more

Showecards

ANNUAL

0. NO INCOME AT ALL
1. up to 5,199
2.5,200 - 7,799
3.7,800 - 12,499
4.12,500 - 16,599
5.16,600 - 19,999
6. 20,000 - 23,999
7.24,000 - 29,999
8. 30,000 - 34,999
9. 35,000 - 44,999
10. 45,000 - 54,999

11. 55,000 or more
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Understanding Society W7

Showecards

SHOWCARD 59G

1. NI Retirement / State Retirement (old age) Pension
2. Pension from previous employer(s)

13. Universal Credit

3. Disability Living Allowance

4. Job Seekers Allowance (Unemployment) and / or Income
Support

5. Employment and Support Allowance
6. Child Benefit

7. Working Tax Credit (formerly Working Family Tax Credit and
Disabled Person’s Tax Credit)

8. Housing Benefit / Rent Rebate

9. Incapacity Benefit (Replaces Invalidity and NI Sickness
Benefit)

10. Any other state benefit
11. Child Tax Credit
12. Pension Credit

96. None of these
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Understanding Society W7

SHOWCARD 59H

WEEKLY

0

8.

9.

. NO INCOME AT ALL
up to 74

75-139

140 - 199

200 - 249

250 - 324

325 - 399

400 - 499

500 - 624

625 - 749

10. 750 or more

Showecards

ANNUAL

0. NO INCOME AT ALL
1. up to 3,599

2. 3,600 - 6,599

3. 6,600 - 9,599

4. 9,600 - 12,599
5. 12,600 - 15,599
6. 15,600 - 19,199
7. 19,200 - 23,999
8. 24,000 - 29,999
9. 30,000 - 35,999
10. 36,000 - 42,999
11. 43,000 - 49,999

12. 50,000 or more
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Stable contact letter



Understanding
Society
Ly
Date: _ _ /[
Dear ,
You may be aware that participated in an important research

project called Understanding Society last year. The study is concerned with how things change over time, and we
are hoping to revisit everyone who participated last time, to see how their lives have changed or stayed the same.

Unfortunately, we have been unable to contact the person named above. They gave us your name as a contact in
the event of any change in their circumstances, and we would be most grateful if you would let us know their
current address and telephone number, wherever they are living now. You can call us on Freephone 0800 252
853, email us at contact@understandingsociety.ac.uk or complete and return the reply slip below in the Freepost
envelope provided — you do not need a stamp.

By giving us their name, address and telephone number you are not committing them to be interviewed. Taking
part is entirely voluntary, though we very much hope to achieve an interview with everybody who has taken part
previously, so that our results give an accurate picture of people’s experiences. Once we have their new details,

an interviewer will contact them and invite them to take part.

If you have any questions about the study, please visit www.understandingsociety.ac.uk or call us using the
Freephone number above.

Thank you for your help.
Yours sincerely,

Vad 4

Your Interviewer Professor Nick Buck

Understanding Society Director, Understanding Society
<<

Please complete this reply slip using BLOCK CAPITALS

Name:

Address:

Postcode:

Telephone:

Serial: Person number:

Please turn over

125325



3<<

Please return the completed reply slip in the enclosed Freepost envelope — you don’t need a stamp if you post it
in the UK.

If you have any queries about this reply slip, or about Understanding Society, please call Freephone 0800 252 853
or email contact@understandingsociety.ac.uk

Thank you.



Thank you flyer



We need your help to answer
these important questions...

( How well are you man)aging
financially these days!

' How would you rate your local services? '

Do.es your health limit you a lot
a little or not at al? ’

Understanding
Society



Thank you for your help and
participation in Understanding Society.

It is only by talking to the same people each year that we can
build a picture of how lives are changing over time. This is why
you are so valuable to the study.

The anonymous information you share is being used by social
researchers, policy-makers in government, charities and other
third sector organisations in the UK and around the world to
shape and guide new policy.

Go online to find examples of how Understanding Society
influences policy and features in the news:
www.understandingsociety.ac.uk/participants

i INSTITUTE FOR SOCIAL

& ECONOMIC RESEARCH

@}? MillwardBrown Ulster

Follow us on Twitter:

’ . What do you think of the .
mailings that are senttoy

. ding
Like us on Facebook: on behalf of U“d‘:;s\tii: to hear
f Understanding Society - Society? We WOT

mail us
e dback. Please €M<t
UK Household Longitudinal Study your fee standingsociety

contact@u““li%"soo 252 853




Tracing letter



Understanding
Society

Date  /

Dear

This time last year we interviewed your household for Understanding Society. The study is concerned with how
things change or stay the same over time — your participation can help us paint a unique picture of what the UK
looks like today and how it is gradually changing.

We would very much like to interview you and your household again this year; however, | called today at the
address your household was interviewed at last year and found that you now live elsewhere. | spoke to

who did not wish to give your new address or telephone
number without your permission, but did agree to forward this letter to you on our behalf.

We would be most grateful if you would let us know your current address and telephone number, wherever you
are living now. You can call us on Freephone 0800 252 853, email us at contact@understandingsociety.ac.uk or
complete and return the reply slip below in the Freepost envelope provided — you do not need a stamp.

By giving us your name, address and telephone number you are not committing yourself to be interviewed. Once
you have confirmed your new details, an interviewer will contact you and invite you to take part. If you are
willing, a convenient time for an interview can then be arranged.

The study is being conducted by researchers from the University of Essex, together with TNS BMRB.
If you have any questions about the study, or would prefer not to be contacted again, please visit the special
participants’ website at www.understandingsociety.ac.uk or call us using the Freephone number above.

Thank you in advance for your help.
Yours sincerely,

o

Your interviewer Professor Nick Buck

Understanding Society Director, Understanding Society
<
Please complete this reply slip using BLOCK CAPITALS

Name:

Address:

Postcode:

Telephone:

Serial: Person number:

Please turn over

125325GB



<

Please return the completed reply slip in the enclosed Freepost envelope — you don’t need a stamp if you post it
in the UK.

If you have any queries about this reply slip, or about Understanding Society, please call Freephone
0800 252 853 or email contact@understandingsociety.ac.uk

Thank you.
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